Controversies In Modern Photo Editing
20 points

Y
ou’ve already read about how photo editing has been used to alter photographs practically since the camera was invented. However, photo editing was once not used very often. In order to do it, you had to be able to develop you own pictures and know how to create realistic-looking double-exposures. This took expensive equipment, which most people did not own. 
However, since the advent of computers, photo editing has become easier and easier to do. Anyone with a computer and a photo editing program like Photo Shop or GIMP can quickly and easily learn how to edit photographs. As a result, photo editing is now wide-spread. It isn’t just people editing their own photos for fun, either. Magazines, newspapers, and advertisers all edit their photographs. 
Why would these people edit their photographs? There are a number of different reasons. Most reputable newspapers won’t alter photographs as it is their job to report facts. Altering a photograph is no different from changing facts in an article to something untrue. However, from time to time, news organizations do alter photographs to increase their dramatic impact. This means they change the photos to try and manipulate the emotions of their readers. For example, a Swiss tabloid published this photo in 1997 after a number of tourists were killed in a terrorist attack in Egypt. That real photo is just of water pooling on the ground. However, since this wasn’t likely to shock or horrify people, the Swiss newspaper edited the water, tinting it red. The edited photo made it look as though the ground was covered in blood, a much more horrifying image. Above: The photo on the right is the original, unaltered photo of water on the ground.  To the left, is the edited photo, which has been changed to make the water look like blood. 
Above: The Ralph Lauren ad showing a model ‘s waist distorted to an impossible size. 

Magazines and advertisers will also edited photos, though for very different reasons. Both will commonly remove blemishes like acne, wrinkles, tattoos, and red spots from models, a process called airbrushing. However, they will also stretch parts of photos to make the models legs, necks, and arms look longer while cutting out portions of their waists and hips to make them look thinner. The degree to which these have been used over the years has grown over the years. In 2009, Ralph Lauren pulled this advertisement from circulation after critics pointed out that the model’s waist was so distorted that it was physically impossible for a human being to have a waist that small. The unrealistic images portrayed in these magazines have prompted Great Britain to begin banning some photographs. Most recently, makeup company L’Oreal had an advertisement of Julia Roberts banned on the grounds of false advertisement. Something is false advertisement if it promises something it can’t deliver. In the case of Julia Roberts, the ad was for wrinkle-concealer, and the actress was shown as being completely free of wrinkles. Unfortunately, the effect was achieved with Photo Shop, not the concealer. 
Because of how much a photograph can be altered using programs like Photo Shop or GIMP, some groups are calling for a ban on its use in the advertising and entertainment industries. These groups, including the American Medical Association, argue that the airbrushed photographs damage teenagers’ self-esteem by presenting them with ideals impossible for them to achieve. Other groups argue that teenagers are already aware that the photos are airbrushed and are therefore not bothered by what they see.  Currently, most newspapers refuse to use edited photos in their news articles, even if the changes don’t alter the facts of the photo. For example, in 2011 the Associated Press fired photographer Miguel Tovar for removing his shadows from a photograph he had taken. Above: An AP photographer lost his job for editing his shadow out of this photograph.
Above: The airbrushed photograph of Julia Roberts that was banned in Great Britain for false advertising. 




Questions: Please answer each of the questions below using complete sentences. Change the font and color of each answer. Each question is worth 5 points.
1. Why do some newspapers alter photographs?



2. Why do some magazines and advertisements alter photographs?

3. Give two examples from the article of photos that have been altered. Explain why they are controversial (in other words, why some people were bothered by the changes).


4. [bookmark: _GoBack]Do you think airbrushed photos should be used in newspapers, magazines, and advertisements? Give three reasons why you think they should or shouldn’t.
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